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TD Bank in Canada
The TD Bank in Canada provides a wide range of products and services. However, most of the products and services provided by the bank are offered by various retail businesses under the control of the bank. For instance, TD bank through the small businesses and personal banks offers financial products and services such as merchant services, consumer lending products, credit cards, asset management and personal deposits. According to Watson & Vasudev (2017), TD bank in the wholesale banking offers products such as execution, facilitation, trading, underwriting and advisory under the capital markets and investment banking. Some other products under the corporate banking in the TD bank in Canada include cash management, trade finance and corporate lending.
The two primary market segments served by TD Bank in Canada are the Canadian retail and the US retail. The Canadian retail segment concentrates on providing services to customers in the commercial and the Canadian personal banking businesses (Gup, 2017). On the other hand, the US retail which is made up of commercial banking operations and bank retail offers wealth management services to the customers in the United States. Having such a vast market share enables the bank to diversify its resources and in turn, win a considerable number of customers from the two countries. 
TD Bank is located in Toronto, Ontario although it has other branches in the country. Having such a strategic position helps the bank to serve a considerable population hence securing a significant market share. According to QUICENO AYALA (2017), some of the services that the bank has been able to carry out efficiently and serve its customers due to its location include the auto financing services, investment, asset management and insurance services.
The number of employees in TD Canada is exemplary thus reflecting the cause of its success. TD bank is said to have more than 85,000 employees who operate in different departments (Watson & Vasudev, 2017). In Canada, the bank acts as TD Canada Trust and serves a customer’s population of over 11 million who attend the 1150 branches located in the country. 
The revenue of the TD Bank in Canada is another fascinating issue altogether. In 2017, the revenue recorded by the bank was £34.32 billion. On the other hand, the profits of the same bank stood at $2.7B in the fourth quarter of the year 2017. Such an enormous profit made the bank to move higher to heights regarding improving the services delivered in the retail banking business. The market capitalization is another impressive thing about the TD bank in Canada. According to Gup (2017), in the fourth quarter of 2017, the bank recorded to have a market capitalization of $91.36 billion an amount that made it be ranked as the 14th largest bank in the world. Also, having a market share of $91.36 billion made the earnings per share and share price to rise at a significant rate. 
TD Bank in Canada CEO is Bharat Masrani appointed in 2014. He is a worldwide prolific businessman an aspect that catapulted him to such a position. TD Bank in Canada has some executives. Some of the executives include Leo Salom who is the head of wealth management, Michael Rhodes, head of innovation and technology, Ellen Patterson head of general counsel, Frank McKenn who is the deputy chair and Colleen Johnston who is the special advisor (QUICENO AYALA, 2017). Other key executives include Paul Doughlas head of Canadian business banking, Bob Dorrance head of wholesale banking, Terie Currie head of Canadian personal banking, Norie Campbell head of customer and colleague experience, Aja Bambawale the chief risk officer and Riaz Ahmed the chief financial officer. Having such a great team and combination per say has made the TD bank in Canada be able to compete with other banks in the industry.
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